
 

 

Tourism Undergraduate Taster course 

 
Aims 
   
This taster course will introduce you to a fascinating industry, tourism. Through this 
course you will learn about different aspects of the world’s fastest growing business. 
You will look at the nature of tourism, its structure, and the resulting impacts on 
societies and the environment. Other areas to cover include how destinations 
promote themselves and the use of events in place-making. The course will also 
cover special forms of tourism like heritage and religious tourism.  
 
Syllabus 
 
Session Introductory Lecture Class discussion 

1 Introduction to Tourism: Definition 
of tourism, the tourist and the 
tourist product 

Types of tourism and tourists – 
motives for visiting UK, profile of 
tourists 

2 The structure and organization of 
the travel and tourism industry 

The supply side- Tourism Operators 
(Thomas Cook, TUI) 

3 Destination Management 
Organizations 

The roles and responsibilities of the 
public, private and third sectors 
(employability)(examples of UK 
resorts - Blackpool) 

4 The impacts of tourism on 
economy, society, culture and on 
the natural and built environment - 
sustainability 

Examples and case studies 
discussing the impacts of tourism on 
different destinations worldwide 

5 Tourism Marketing and Destination 
Image – Social Media 

The role of destination marketing in 
generating interest in destinations – 
Social Media campaigns of a 
destination of choice (using 
Facebook, etc.) 

6 Events Management – Sports 
events 

How destinations use events to 
attract visitors or extend their stay 
(event planning – small event) 

7 Heritage Tourism – Religious 
Tourism 

Dealing with issues in heritage sites 

8 Field Trip - Visit A day trip visit ( eg Brighton – Harry 
Potter – Wembley – Camden market 
– Wimbledon – Hampstead Garden 
Suburb)  

 
 
 
 
 
 
 



Learning outcomes 
 
By the end of this course students will: 
 

• Develop valuable skills such as team working, project planning, problem-
solving and communication skills. 

• Gain confidence, a sense of achievement and life enhancing abilities to help 
students achieve more from social, school, work and other situations. 

• Gain an understanding of the nature of tourism, its structure, and the resulting 
impacts on societies and the environment. 

• Learn skills and knowledge to prepare them for future careers the tourism 
industry. 

 

 
 


