
 

 

 

SUM0046 Music Business and Arts Management 

 

Dates:                      Four weeks, 30 June to 22 July 
Times:                     2pm to 7pm Thursdays and 12 midday to 5pm Fridays  
  Classes and some autonomous group work are scheduled within these 

times.  
Lecturer:                 Dr Chris Dromey 
Prerequisites:         Interest in the music business and/or arts management (essential); a  

previous qualification in which music, the arts and/or business played a 
substantial part (desirable) 

Assessment:          50% portfolio, 50% presentation 
The mode of assessment enables Music Business and Arts 
Management students to submit work that demonstrates their 
knowledge and skills in at least three areas of the syllabus. This may be 
achieved through: a plan for an arts or music community project with an 
evaluative study of the issues involved in managing and administering 
such a project; or a report based on a visit to (or employment within) a 
music or arts organisation; or a report/essay in another form, as agreed.  

 
Note:                       Students who (a) pass the course and (b) hold, or acquire, a 
 conditional offer to join Middlesex University will be guaranteed entry 
 to the first year of the BA (Hons) Music Business and Arts Management  
 degree programme.   
 

Aims/Outcomes:  
 

This foundation-level module forms a stand-alone “refresher” course on the central principles 
of music business and arts management. The module is also designed as a precursor to 
undergraduate study in music business and arts management. As such, students may 
choose to study SUM0046 either as a “taster” course or for “access” to undergraduate study. 
 
Music Business and Arts Management enables students to develop skills to manage and 
administer music and arts projects through examination of the burgeoning culture industry 
and creative economy. An overview of record companies, copyright collection societies and 
other key organisations will help students evaluate the roles of administrators and managers 
across the music business and the wider cultural industries. Students will also be given the 
opportunity to compose, perform and practise their administrative techniques alongside 
students of Music Access, and to study popular, classical and world music to appreciate 
different musical styles and their music-industrial context. 
 

Syllabus/Materials:  
 

Topics include: music and the internet; finance and funding; copyright law and Intellectual 
Property Rights (IPR); report-writing in a professional environment; the theory and practice of 
project management; musicology. A comprehensive Reading List will be distributed during 
Week 1 of the course. Key texts relevant at this level include: Chong, Derrick. Arts 
Management (2nd edn; Routledge, 2010); Strasser, Richard. Music Business: The Key 



Concepts (Routledge, 2010); and Wikström, Patrick. The Music Industry: Music in the Cloud 
(Polity, 2009). 


