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Programme Specification and Curriculum Map for BA (Hons) Creative Writing and Journalism
	1. Programme title
	BA Creative Writing and Journalism

	2. Awarding institution 
	Middlesex University

	3. Teaching institution 
	Middlesex University

	4. Programme accredited by 
	N/A

	5. Final qualification 
	BA Hons

	6. Academic year
	2013-14

	7. Language of study
	English

	8. Mode of study
	Full time


	9. Criteria for admission to the programme

260 UCAS points or relevant equivalent qualification. Applications from mature students with non-standard qualifications are welcomed. IELTS 6.5 overall: applicants should have at least 6 in each element and are strongly recommended to take the Middlesex University Preparation Programme (MUPP) if they have not.  We welcome applications from the new Advanced and progression diploma qualifications: these should be at advanced (level 3) level and relevant to the programme of study.

Applicants are also required to submit a sample of writing, demonstrating writing talent and potential by control of form, imaginative use of language and creative ideas. This is accompanied by a letter demonstrating commitment to writing and reading, and openness to learning.


	10. Aims of the programme

	The programme aims to:

· Aid students to develop both a theoretical understanding of and practical abilities in the field of creative writing, journalism, and media communications, fostering generic intellectual skills, especially those of analysis, synthesis, and evaluation, and extending students’ ability to access, extrapolate and work critically with information from a wide range of sources and a wide range of media;

· encourage and enable independent and experiential learning, the development of strong oral and written communication skills and a capacity to work independently and as part of a team; 

· prepare students for further study or for the workplace by providing a teaching and learning experience which stimulates and encourages a critical reflexive approach to their own creative processes and practices; and supports the development of excellent graduate skills;

· provide supportive critical and creative space for the student to develop his/her own personal talents and goals as a critically reflective writer, and enable students to explore the craft of professional writing for a range of markets and genres.


	11. Programme outcomes

	A. Knowledge and understanding

On completion of this programme the successful student will have knowledge and understanding of:

A1. Academic theories relevant to the production, circulation and reception of media messages, and a critical, reflexive approach to contemporary writing practices, markets, and audiences;

A2. Critical awareness of the increasingly important relationships between globalisation, contemporary journalism and communications processes;

A3. The specific dynamics introduced into media communication by changing forms of technology;

A4. Awareness of a range of writing genres and processes and their effect for different purposes and contexts;

A5. Critical engagement with literary and media texts of various forms and genres.
	Teaching/learning methods

Students gain knowledge and understanding through attendance, participation and engagement with: 

lectures; seminars; independent study, including core and independent reading, as well as independent and guided study; group debate and discussion; tutorials; the experience of undertaking formative assessment and discussing feedback; work experience; producing creative and practical work in response to briefs.

Assessment Method

Students’ knowledge and understanding is assessed by a range of methods: essays; case studies; critical analysis; group work in seminars and in presentation; projects; rehearsing and interrogating practical work in a range of forms and genres. 



	B. Cognitive (thinking) skills

On completion of this programme the successful student will be able to:

B1. Interpret and analyse texts structurally and stylistically, and apply theories, concepts and other critical material to processes and practices of journalism and other forms of media communication;

B2. Evaluate their own critical and practical work and that of their peers with reflexivity and consideration;
B3. Analyse the meanings produced in creative and media texts using a range of methods appropriate to the programme (e.g. semiotics; content analysis; social media analytics; ethnographic observation);
B4. Think creatively, researching and problem solving in both practical and intellectual contexts, including the development of structured creative work, and thereby developing distinctive skills as a theorist-practitioner;

B5. Evaluate, edit, and redraft original creative work.
	Teaching/learning methods

Students learn cognitive skills through

discussion, debate and participation in lectures, seminars and workshops; ‘problem solving’ in the context of seminar exercises, workshops, practical sessions, independent and guided study; critical guided and independent reading; undertaking formative assessment and dealing with feedback; tutorials. 

Assessment Method

Students’ cognitive skills are assessed by Students’ cognitive skills are assessed by: critical analysis in a range of contexts; essays; case studies; practical projects; all requiring evidence of cognitive skills as part of the criteria for specific modules. 



	C. Practical skills

On completion of the programme the successful student will be able to:

C1. Synthesize and  evaluate information from primary and secondary research for the purpose of producing creative writing, essays, reports, presentations and dissertations;
C2. Draw on primary and secondary research to plan, produce and evaluate: creative writing and creative ideas; promotional strategies and media plans; promotional material in different media;
C3. Work confidently in a self-directed way on both small and major projects, demonstrating editorial ability, as well as skills in time management, personal organisation, and self-reflection;
C4. Communicate meaning effectively and with an understanding of professional standards in a range of forms and genres across a range of creative and media platforms.
	Teaching/learning methods

Students learn practical skills through workshops; demonstrations; critical analysis of examples of existing practice; examining and debating approaches to and principles of a diverse range of practice; taught sessions on: research, essay writing, project development, including learning resource sessions on research sources and evaluation; guided group sessions; drafting and producing written work; planning and developing practical projects with guidance from tutors; debating with and presenting to seminar groups; work experience. 

Assessment Method

Students’ practical skills are assessed by project work; essays; case studies; reports; critical analysis; producing written work in a range of genres; producing media texts; creative fiction and non-fiction writing.


	D. Graduate Skills

On completion of this programme the successful student will be able to:

D1. Demonstrate the ability to function as an effective self-directed learner and to relate studies to career and personal development;

D2. Demonstrate IT skills and other technical competencies appropriate to the context of the Creative Writing and Journalism programme;

D3. Demonstrate the ability to work effectively as part of a team and apply this to processes of story production;

D4. Demonstrate employability through a reflective understanding of how knowledge and skills developed through academic study and practical work translate into the professional contexts of the media and culture industries.

D5. Communicate effectively, orally and in writing.
	Teaching/learning methods

Students acquire graduate skills through lectures; seminars; sessions on IT, uses and applications; independent study including core and independent reading as well as independent and guided study; group debate and discussion; tutorials; the experience of undertaking formative assessment; other specific structured opportunities for learning.
Assessment method

Students’ graduate skills are assessed by a range of outcomes in assessment: essays, practical essays; critical self-reflection; presentations; practical work drawing on relevant technical knowledge; 

group work exercises




	12. Programme structure (levels, modules, credits and progression requirements)

	12. 1 Overall structure of the programme

	See page [page number]


	12.2 Levels and modules 

Starting in academic year 2010/11 the University is changing the way it references modules to state the level of study in which these are delivered. This is to comply with the national Framework for Higher Education Qualifications. This implementation will be a gradual process whilst records are updated. Therefore the old coding is bracketed below.

	Level 4 (1)

	COMPULSORY
	OPTIONAL
	PROGRESSION REQUIREMENTS

	Students must take all of the following:

CMW1101

CMW1102

MED1030

MED1040
	N/A


	All students must gain 120 credits at level one to include 

non-compensatable modules


	Level 5 (2)

	COMPULSORY
	OPTIONAL
	PROGRESSION REQUIREMENTS

	Students must take all of the following:

CMW2201

MED2030


	Students must also choose one from the following:

CMW2202

MDA2100

And one from the following: 

MED2040

MED2053
	All students must gain 120 credits at level two to include 

non-compensatable modules


	Level 6 (3)

	COMPULSORY


	OPTIONAL
	PROGRESSION REQUIREMENTS

	Students must take all of the following:

CMW3301

MED3030


	Students must also choose at least two from the following:

CMW3302

CMW3303

MED3040

MED3052
	All students must gain 120 credits at level three to include 

non-compensatable modules



	12.3 Non-compensatable modules (note statement in 12.2 regarding FHEQ levels)

	Module level
	Module code

	Level 4
	CMW1101

	Level 5
	CMW2201, MED2030

	Level 6
	CMW3301, MED3030


	13. A curriculum map relating learning outcomes to modules

	See Curriculum Map attached


	14. Information about assessment regulations

	Middlesex University assessment procedures and regulations apply – see the 2013/14 University Regulations. For CMW and MED-coded modules normally students will pass a module if the average of their marks of all components is grade 16 or above. Module narratives in the Creative Writing and Journalism student handbook give outline information on assessment, as it relates to specific modules. See also the module handbooks/outlines issued in taught sessions at the commencement of individual modules.


	15. Placement opportunities, requirements and support (if applicable)

	The degree offers an opportunity to undertake work experience as part of the independent project module CMW3301. There is a School Placement administrator, Maggie Walkowska – m.walkowska@mdx.ac.uk – who will introduce the work placement procedures and provide a drop in advice clinic in year 2.


	16. Future careers (if applicable)

	We have strong links with the employment market. The qualification is valued both as a general humanities degree and as a specialist writing degree. Recent graduates are now working in newspapers, magazines, television production, children's publishing, adult publishing, writing therapy, P.R., theatre, libraries, advertising and teaching. Other graduates have gone on to launch their own freelance careers as writers or journalists or to take postgraduate courses which further develop their skills.


	17. Particular support for learning (if applicable)

	Computing labs and open access areas for digital media work and for support for other modules; Academic writing support from the Learner Development Unit is embedded in to the curriculum at all levels; subject-dedicated librarians; Learning Resources web provision including specialist information for Creative Writing and Journalism


	18. JACS code (or other relevant coding system)
	P900, P300, N560

	19. Relevant QAA subject benchmark group(s)
	Communication, Media, Film and Cultural Studies


	20. Reference points

QAA Benchmark statement 14. Communication, Media, Film and Cultural Studies 

QAA Quality Code 

QAA Framework for Higher Education Qualifications (FHEQ) 

Middlesex University Learning and Teaching Strategy 

Middlesex University Assessment Regulations 

The Learning and Quality Enhancement Handbook


	21. Other information

	Please note that NCTJ accreditation is not provided by the programme.


Please note programme specifications provide a concise summary of the main features of the programme and the learning outcomes that a typical student might reasonably be expected to achieve if s/he takes full advantage of the learning opportunities that are provided.  More detailed information about the programme can be found in the student programme handbook and the University Regulations.

Curriculum map for BA (Hons) Creative Writing and Journalism

This section shows the highest level at which programme outcomes are to be achieved by all graduates, and maps programme learning outcomes against the modules in which they are assessed.

Programme Learning Outcomes

	Knowledge and understanding
	Practical skills

	A1
	Academic theories relevant to the production, circulation and reception of media messages, and a critical, reflexive approach to contemporary writing practices, markets, and audiences.
	C1
	Synthesize and evaluate information from primary and secondary research for the purpose of producing creative writing, essays, reports, presentations and dissertations.


	A2
	A2. Critical awareness of the increasingly important relationships between globalisation, contemporary journalism and communications processes.
	C2
	Draw on primary and secondary research to plan, produce and evaluate: creative writing and creative ideas; promotional strategies and media plans; promotional material in different media.

	A3
	The specific dynamics introduced into media communication by changing forms of technology.
	C3
	Work confidently in a self-directed way on both small and major projects, demonstrating editorial ability, as well as skills in time management, personal organisation, and self-reflection.

	A4
	Awareness of a range of writing genres and processes and their effect for different purposes and contexts.
	C4
	Communicate meaning effectively and with an understanding of professional standards in a range of forms and genres across a range of creative and media platforms.

	A5
	A5. Critical engagement with literary and media texts of various forms and genres.
	
	

	Cognitive skills
	Graduate Skills

	B1
	Interpret and analyse texts structurally and stylistically, and apply theories, concepts and other critical material to processes and practices of journalism and other forms of media communication.
	D1
	Demonstrate the ability to function as an effective self-directed learner and to relate studies to career and personal development.



	B2
	Evaluate their own critical and practical work and that of their peers with reflexivity and consideration.
	D2
	D2. Demonstrate IT skills and other technical competencies appropriate to the context of the Creative Writing and Journalism programme.

	B3
	B3. Analyse the meanings produced in creative and media texts using a range of methods appropriate to the programme (e.g. semiotics; content analysis; social media analytics; ethnographic observation).
	D3
	Demonstrate the ability to work effectively as part of a team and apply this to processes of story production

	B4
	Think creatively, researching and problem solving in both practical and intellectual contexts, including the development of structured creative work, and thereby developing distinctive skills as a theorist-practitioner.
	D4
	Demonstrate employability through a reflective understanding of how knowledge and skills developed through academic study and practical work translate into the professional contexts of the media and culture industries.

	B5
	Evaluate, edit, and redraft original creative work.
	D5
	Communicate effectively, orally and in writing.


	
	
	Programme outcomes

	A1
	A2
	A3
	A4
	A5
	B1
	B2
	B3
	B4
	B5
	C1
	C2
	C3
	C4
	D1
	D2
	D3
	D4
	D5
	
	

	
	
	Highest level achieved by all graduates

	6
	6
	6
	6
	6
	6
	6
	-
	6
	6
	6
	6
	6
	-
	-6
	6
	6
	6
	6
	-4
	-
	6
	6
	
	
	
	-
	-


	Module titles
	Module level and code
	
	

	
	
	A1
	A2
	A3
	A4
	A5
	B1
	B2
	B3
	B4
	B5
	C1
	C2
	C3
	C4
	D1
	D2
	D3
	D4
	D5

	Level 4

	Words and the World (compulsory)
	CMW1101
	
	
	
	X
	
	X
	X
	
	
	X
	
	
	
	X
	
	X
	X
	
	

	Character, Dialogue, Conflict (compulsory)
	CMW1102
	X
	
	
	
	
	X
	
	X
	
	X
	X
	X
	
	
	
	
	
	
	X

	Issues in Journalism

(compulsory)
	MED1030
	X
	
	
	X
	
	
	
	X
	
	
	X
	
	
	X
	X
	
	
	
	X

	Publishing Technologies in Context(compulsory)
	MED1040
	X
	
	
	X
	
	
	
	X
	
	
	X
	
	
	X
	X
	
	
	
	X

	Level 5

	Storytelling: History and Practice(compulsory)
	CMW2201
	
	
	
	X
	X
	X
	
	X
	
	X
	X
	X
	
	X
	
	
	X
	
	X

	Journalism in Practice (compulsory)
	MED2030
	X
	
	X
	X
	
	X
	X
	
	
	
	X
	
	
	X
	
	X
	
	
	X

	Techniques of Fiction (optional)
	CMW2202
	X
	
	
	X
	
	X
	X
	
	
	X
	X
	
	
	X
	X
	
	X
	
	X

	Screenwriting: The Short Film(optional)
	MDA2100
	X
	
	
	
	
	
	X
	
	X
	X
	
	X
	X
	
	
	X
	X
	
	

	Magazine and Book Publishing (optional)
	MED2040
	X
	
	
	X
	
	X
	X
	X
	
	
	X
	
	
	X
	
	X
	X
	
	X

	Global Journalism (optional)
	MED2053
	X
	X
	X
	
	
	X
	
	X
	
	
	X
	
	
	
	X
	
	X
	X
	

	Level 6

	Independent Project

(compulsory)
	CMW3301
	X
	X
	X
	X
	X
	X
	X
	X
	X
	X
	X
	X
	X
	X
	X
	X
	
	X
	X

	Contemporary Journalism (compulsory)
	MED3030
	X
	
	X
	X
	
	X
	X
	
	X
	
	
	X
	X
	
	
	X
	
	
	X

	Writing Genre(optional)
	CMW3302
	X
	
	
	X
	X
	
	X
	X
	X
	
	
	
	X
	X
	
	
	X
	
	X

	Creative Non-Fiction(optional)
	CMW3303
	X
	
	
	X
	X
	X
	X
	
	X
	
	
	
	X
	X
	
	
	X
	
	X

	Publishing Cultures (optional)
	MED3040
	X
	
	X
	X
	
	X
	X
	
	X
	
	
	X
	X
	
	
	
	X
	
	X

	Media Events, News Cultures (optional)
	MED3052
	X
	X
	X
	
	
	
	X
	X
	
	
	
	X
	
	X
	
	
	X
	X
	X


	Module Code
	CMW1102

	Module Title
	Character, Dialogue, Conflict

	Level
	4

	Credit Points
	30


	Aims:

The ‘Character, Dialogue, Conflict’ module introduces students to key elements in the field of imaginative writing – building characters, writing dialogue, creating & building conflict situations. 

The aims of this module are:

To develop key skills in character conception and development, the writing of dialogue and the creation of stories involving dramatic conflict.

To explore various modes of writing (e.g. realistic, rhythmic, poetic, fantastic) and, in doing so, discover their own particular preferences, voice and aptitudes.

To investigate the appropriate forms of character, dialogue and conflict writing for different media – page, stage, screen and radio.

To develop skills in research appropriate to the imaginative work in hand.

To develop key skills in the formatting and presentation of written creative work. 

	Syllabus:
This module is delivered through seminars and workshops which both analyse existing texts, examining how individual writers take different approaches to developing and researching character, writing dialogue and presenting conflict. Theories of realism, expressionism, the Epic, the fantastic and the poetic will be explored and applied practically; style in writing will be explored and students will develop their own styles. 

The module will explore different forms in which characters engage in dialogue and conflict, concentrating primarily on scriptwriting forms (theatre, radio, screen) but not excluding prose, used in development materials (treatments, character biographies) and in narrative monologues. 

Students will learn to analyse published, broadcast and performed work as exemplars and to compose/workshop/develop their own writing, concentrating on the development of the key skills above. The tasks set will complement students’ development in CMW1101 Words and the World as well as lay groundwork for more advanced level writing modules, up to and including Independent Project/Dissertation.

Seminars will examine theatre scripts, performances, radio and screen scripts as well as key texts in the theory of dramatic writing. 

Workshops and practical exercises will give students the chance to apply this understanding and knowledge to their own and each other’s artistic work, generating  and developing materials such as character profiles, monologues, synopses, treatments and dialogue-based scripts (for a variety of media).



	Knowledge:

On successful completion of this module, students will be able to demonstrate knowledge and understanding of:
K1. Some of the way in which writers develop characters within a variety of representational modes;

K2. How dialogue functions in scripts and other media;

K3. Conflict as an instigator and evolver of character action;

Skills:

On successful completion of this module, students will be able to demonstrate the ability to:

S4. Judge whether a piece of imaginative writing is successful or not on its own terms.

S5. Research and develop characters and write in character voices;

S6. Write contextually appropriate dramatic dialogue for the page and performance;

S7. Develop written work from conception to final draft.

	Learning teaching and assessment strategy:
Learning and Teaching

Learning is achieved through the analysis of texts (including films, radio plays and theatre performances), this analysis being facilitated through seminar discussion and exercises and to be formally assessed in written critical assignments. Imaginative writing skills will be developed through workshops and tutorials and formally assessed through the production of a portfolio of imaginative work accompanied by critical commentary on its development. 

Staff and peers feedback is an integral part of the learning experience; in-class workshopping and one-to-one tutorials will offer a supportive and collegiate environment in which to share student work and solve problems. 

Assessment

Formative Assessment for the module will be based around workshops and tutorial feedback on drafts; tutor scrutiny of completed exercises

Summative Assessment for the module will be by a portfolio of work comprising of ALL of the following:

A1, B1, B3, B5, C1, C2, D5. 

1. Analytical Assignments (20%) 1000 words. K1, S4. A1, B1, B3, C1, D5.

2. Examples of Imaginative work (50%) 2000 words. K2, S5, S6, S7. C2, D5.

3. Critical commentary on imaginative work (30%) 1000 words. S4, K3. A1, C1, D5.

Assessment Weighting

Coursework (no examination) 100%

Learning Materials (Indicative)

Essential

Brecht, Bertolt Willett, John (trans.) Brecht On Theatre London: Methuen, 1978

Egri, Lajos The Art of Dramatic Writing: Its Basis in the Creative Interpretation of Human Motives New York: Simon & Schuster Inc, 2004

Greig, Noel Playwriting: A Practical Guide London: Routledge, 2004

http://www.bbc.co.uk/writersroom/

Recommended

Castagno, Paul C. New Playwriting Strategies: Language and Media in the 21st Century; 2nd edition, London: Routledge, 2011

Caulfield, Annie Writing for Radio: A Practical Guide Ramsbury: Crowood Press Ltd, 2009

Davis, Rib Writing Dialogue for Scripts: Effective Dialogue for Film, TV, Radio and Stage 3rd Revised edition, London: A & C Black, 2008

http://postcardsgods.blogspot.co.uk/


	Module Code
	MED1030

	Module Title
	Issues in Journalism

	Level
	4

	Credit Points
	30


	Aims:
To develop news sense and the foundational skills and knowledge for producing effective journalism.

To develop the student’s understanding and knowledge of the newspaper, magazine, broadcast and digital industries by considering the practice of other journalists.

To give student an understanding of journalistic practice and some critical awareness of the constraints, conventions and ethical issues involved in that practice.        

	Syllabus:
The module introduces students to the skills, practices and institutions of journalism. It will give students a practical and theoretical grounding in journalism as a legally constrained, culturally shaped and stylistically informed practice, governed by economic and political imperatives. Students will be given the opportunity both to sharpen their own journalistic abilities as well as their knowledge and understanding of the newspaper, magazine, broadcast and online journalism industries. Students will be encouraged to seek work experience opportunities and benefit from specialist guest speakers. 

	Learning outcomes:
Knowledge:
On completion of this module, the successful student will have acquired knowledge and understanding of:

K1. the conventions and constraints that govern journalistic practice (A1, A4)   

K2. foundational analytical skills required for the rest of the degree ( B3)            
Skills:

On completion of this module, the successful student will have developed the following skills:

S3. an ability to identify news for stories or features from a range of sources (B3, C1)

S4. an ability to write balanced stories using effective and appropriate journalistic style and technique  (C4, D5)

S5. an ability to independently gather, evaluate and present materials (B3, C4, D1)

	Learning and teaching strategy:
This module is delivered by lectures, workshops, tutorials and independent study. However, your own journalistic practice, reading and independent research is essential if you are to get the most out of this course, and ultimately the degree as a whole. The module handbook will provide precise weekly information.

	Assessment:
Formative assessment will be embedded in the delivery of teaching, providing students will opportunity to receive feedback on their performance before the final summative deadlines.

Formative Assessment:

· Class-based news writing exercise. (K1, S4)

Summative Assessment:
Students will have to submit the following assessments:

· A digital portfolio containing a range of student authored journalism and research  - 60% K1, S3, S4, S5. A4, C1, C4, D5.

· A 2,000 word analytical essay contrasting pieces of journalism from two different platforms (choice of print, online or broadcast) - 40% K1, K2, S5. A1, B3, D1, D5.

Assessment Weighting

Coursework (100%)

	Learning Materials (Indicative)
Allen, S. 2005 ed. Journalism: Critical Issues, Open University Press.

de Burgh, H. 2005. Making Journalists, London: Routledge.

Hanna, M. & Dodd, M. 2012. McNae’s Essential Law for Journalists. Oxford: Oxford University Press.

Harcup, T. 2009. Journalism: Principles and Practices, London: Sage.

Hennessey, B. 2005 Writing Feature Articles, London; Focal Press

Hicks, W. et al. 2008. Writing for Journalists. London: Routledge.

Hicks, W. 2006. English for Journalists. London: Routledge.

Holmes, T. 2011. The 21st Century Journalism Handbook. Essex. Pearson.

Keeble, R. 2006. The Newspapers Handbook, London: Routledge.

Kitty, A. 2005. Outfoxed: Murdoch’s War on Journalism, Disinformation.

Lange, J. 1997. Tabloid TV: Journalism and the Other News, London: Routledge.

McKay, J. 2013. Magazine Handbook, London: Routledge

McNair, B. 1998. The Sociology of Journalism, London: Routledge.

McNair, B. 2009. News and Journalism in the UK. London: Routledge.

Randall, D. 2011. The Universal Journalist. London: Pluto Press.

Tumber, H. 1999 ed. News A Reader. Oxford: Oxford UP.


	Module Code
	MED1040

	Module Title
	Publishing Technologies in Context

	Level
	4

	Credit Points
	30


	Aims
To introduce students to the different technologies for text, image and increasingly multi-media publishing;

To develop a critical understanding of the roles played by different non-broadcast media and the cultural, social and political significance of different media forms;

To develop basic skills in using, producing and editing content for a variety of different media formats; 

To develop a basic understanding of the key theoretical debates around the relationship between technology, society and subjectivity.

	Syllabus
This module interweaves experimentation with different publishing platforms (magazines, books, newspapers, online and other as appropriate) with an exploration of the key debates around technology and society. 

The module will start with a practical publishing project of a DIY magazine. It will then move onto an introduction to key ideas about the role of the media in society and theories of production, consumption and use of different media.

Throughout the rest of the module a variety of historic and contemporary forms of media publishing will be introduced through encounters with the relevant technology, followed by historical and theoretical exploration of each technology’s role in society.

The module as a whole is designed to provide a theoretical and practical familiarity with key theories and publishing platforms that will enable to students to engage with a sophisticated cultural understanding of the importance of publishing in contemporary society.

	Learning Outcomes
Knowledge

On completion of this module the successful student will have acquired knowledge and understanding of:

K1. the historical development of different publishing technologies in the broader contexts of social, economic and political change; 

K2. key theories and debates concerning the socio-cultural, economic and political function of different publishing platforms; 

K3. the complex relationship between these practices, the media and consumer culture.

Skills

On completion of this module the successful student will have developed skills in:

S4. the identification, summary and critique of arguments drawn from critical reading and discussion.

S5. the ability to assess the utility of different publishing technologies in different contexts.

S6. a practical familiarity with a range of different publishing platforms.

S7. articulating complex ideas effectively in oral and written work.



	Learning, Teaching and Assessment Strategy
This module will be delivered via a combination of lectures, seminars, workshops and guided independent research.  The module handbook will provide precise weekly information on private study. Students will have weekly preparatory work including reading and short exercises.

The module is delivered in collaboration with Learning Resources and the Learning Development Unit, enabling students to engage effectively in self-supported study.

Formative Assessment will be embedded in the delivery of teaching, with ample opportunities for feedback on student work in process.

Assessment scheme:  

a. Portfolio of encounter responses demonstrating practical and critical engagement with a range of different publishing technologies – 40% K1, K2, S4, S5, S6, S7. A4, C1, C4, D5.
b. Essay – demonstrating, for example, an historical and theoretically informed perspective on developments on the interaction between media technologies and society– 40% K1, K2, K3, S4, S5, S6. A1, B3, C1, D5.
c. Presentation – demonstrating the ability to communicate effectively the uses and cultural significance of media technologies in specific contexts – 20% K3, S4, S5, S6, S7. A1, B1, D1, D5. 
Assessment Weighting

Coursework (no examination) 100%

Learning Materials (Indicative)

Selections from:
Briggs, A and Burke, P. 2009. A Social History of the Media: From Gutenberg to the Internet. Cambridge: Polity Press

Castells, M. 2009. Communication Power. Oxford: OUP

Jenkins, H. 2006. Convergence Culture: Where Old and New Media Collide. New York: NYU Press.

Manovich, L. 2002. The Language of New Media Cambridge MA: MIT Press.

McLuhan M. 1963: 2001. Understanding Media: The Extensions of Man. 2nd Edition. London: Routledge.

McLuhan M. 1967. The Medium is the Message. London: Bantam.

Williams, R. 1974: 2003. Television: Technology and Cultural Form. 3rd Edition. London: Routledge.

Williams, K. 1997. Get Me a Murder a Day!: A History of Mass Communication in Britain. London: Hodder.

Zittrain, J. 2008. The Future of The Internet (and how to stop it) New Haven, CT: Yale UP.
	


	Module Code
	CMW2201

	Module Title
	Storytelling: History and Practice

	Level
	4

	Credit Points
	30


	Aims:

To enable students to research and use stories from different historical periods in order to gain ideas and inspiration and locate their own work in relation to a span of forms and practices through history.

To enable the students to become more versatile in the range and depth of their own story outputs.

To equip students to make informed decisions about which types and techniques of storytelling are most appropriate for their own preferred types of story outputs.

To provide a critical context in which to prepare students for essay writing and for 3rd year options including the creative work for CMW3301 Independent Project, by helping them understand the wider historical context in which their work sits.

	Syllabus:

The module will be concerned with discussing and analysing the continuities and commonalities in great stories, encouraging students to increase their repertoire of stories and enhance their appreciation through this study/practice. 

Students will consider representative examples drawn from selected periods of literary history, moving from oral storytelling through picaresque narratives, the realistic novel and Modernism to 21st century fiction.
The content will comprise critical analysis of selected works from the canon, set exercises, and production (in a range of representative styles) of the students’ own work, which will be workshopped. 

	Knowledge:

On completion of this module the successful student will have acquired knowledge and understanding of:

K1. The value of considering historical examples, both oral and written, in developing an appreciation of the craft of storytelling;

K2. A range of story types and techniques through history;

K3. an understanding of how their own stories relate to a wider historical context.

Skills:

On completion of this module the successful student will have developed the following skills:

S4. ability to write stories in a variety of forms;

S5. ability to reflect critically on the storytelling skills of others;

S6. ability to research and present material.

	Learning teaching and assessment strategy:

The module will be delivered via a combination of seminars and workshops and will include set exercises.  The workshop setting will allow for research methods, writers, forms, themes, ideas and the presentation of work to be introduced in an interactive environment, encouraging student participation in the discussion and development of ideas.  Student writing will be workshopped to increase confidence in sharing work with others and ability to give and receive feedback at a high level.

E-learning will complement the workshops, with OASIS being used to help make handbooks and course materials available electronically; the students will be provided with e-learning opportunities to share and comment on each other’s work and discuss reading.

The handbook will provide clear weekly guidance.

Formative Assessment will be embedded in the delivery of teaching, with ample opportunities for feedback on student work in process.

Assessment scheme: 

Summative:

Students must submit a total of two portfolios containing:

Term 1: Portfolio of creative work and commentaries representing and analysing a range of types of storytelling through history encountered on the module and identifying and assessing research undertaken. (40%) 2000 words. K1, K2, S4. A1, A5, B1, B3, C1, C4, D5.

Term 2:  Portfolio of work representing two distinctly different types of storytelling encountered on the module, plus critical commentary featuring self-reflective commentary and critical assessment that demonstrates an understanding of the wider historical context in which the student’s work sits and an ability to make appropriate research decisions. (60%) 4000 words. K3, S4, S5, S6. A5, B5, C2, C4, D3, D5.

Assessment Weighting

Coursework (no examination) 100%

Learning Materials (Indicative)

General:

Bettelheim, Bruno, The Uses of Enchantment: The Meaning and Importance of Fairy Tales (Vintage, 2010)

Bloom, Harold, The Western Canon (Papermac, 1996)

Calvino, Italo, Why Read the Classics? (with Martin McLaughlin; Jonathan Cape, 1999) 

Kundera, Milan, The Art of the Novel (Harper Perennial, 2003)

Morris, Pam, Realism (New Critical Idiom) (Routledge, 2003)

Phillips, Caryl, Extravagant Strangers: A Literature of Belonging (Vintage, 1998)

Potter, Rachel, Modernist Literature (Edinburgh University Press, 2012)

Warner, Marina, From the Beast to the Blonde: On Fairy Tales and Their Tellers (Vintage, 1995)


	Module Code
	MED2030

	Module Title
	Journalism in Practice

	Level
	4

	Credit Points
	30


	Aims
· To give students some of the conceptual and practical tools to enable them to develop and extend their work as critical and creative practitioners.
· To extend and refine the practical and theoretical understanding of journalistic practices through a more specific focus on the relationship between journalists, editors, genres, markets and readers;
· To facilitate the development of the independent research skills students will need to flourish in academic and vocational contexts and to appreciate the importance of thinking critically and communicating clearly and concisely

	Syllabus
The module is built around the rich journalistic tradition of feature writing as it relates to magazines, newspapers, and the ever-changing range of creative digital outlets. It will also explore how this journalistic genre relates to audio production. Students will be given the opportunity to enhance their storytelling, inquisitorial, and creative skills, and build on their understanding of the editorial workflow in the digital age. The module will take students from the sourcing and development of ideas and the commissioning process, through to sub-editing, the final draft and eventual publication. Students will have access to a variety of industry professionals who will offer feedback on work in progress, but also assist with career planning. 

MED2030 Journalism in Practice builds on the work that students undertake in their first year on MED1030. The research dimension – Aim 3 – will also articulate with MED2000, Research Methods

	Learning Outcomes
Knowledge and understanding
On completion of this module, the successful student will have acquired knowledge and understanding of:

K1. tools and critical procedures for analysing the institutions, practices and functions of journalism;
K2. tools and critical procedures for contextualising journalism practices and the relationships between journalists and other significant agents in the editorial process;
K3. the crucial features of journalism and journalistic writing as forms of persuasive and informative communication; 
K4. the journalism industry and the diverse range of cross-disciplinary employment opportunities.
Skills

On completion of this module, the successful student will have acquired developed the following skills:

S5. independently research, evaluate and present materials appropriate for the production of journalistic assignments within the critical frameworks of the module;
S6. adopt a critically reflective approach to planning, developing, undertaking and evaluating an individual project; 
S7. construct and present sustained, coherent arguments and communicate these effectively in the context of a given task;
S8. Effectively plan and execute a face-to-face or telephone interview.

	Learning, Teaching and Assessment Strategy

The module will be taught primarily through hands-on workshops and seminar discussions. Lectures may be used where relevant. Students will be expected to produce work on a regular basis for discussion and analysis in workshops.

Formative assessment will be set for interim deadlines and feedback provided, this work will form part of the preparation for and evidence of the development of the summative assessment. It will be handed in again, at the end of the module.
Assessment will be by coursework 100%:

· A feature article aimed at a specific audience demographic and/or publication. 2,000 words (40%) K2, K3, S5, S7. A4, B2, C1, C4, D5.
·  An edited audio or video interview of no more than three minutes. (40%). 

               K3, S5, S7, S8. A3, B2, C1, C4, D2, D5.
· A critical reflective analysis of practical assignments (1) and (2) that draws on appropriate academic research on feature production. 2,000 words (20%); 

             K1, K2, K4, S6. A1, B1, C1.
Assessment Weighting

100% Coursework

Learning Materials (Indicative)

Andrews, P. 2005. Sports Journalism: A Practical Guide. London: Sage

Adams, S. 2001. Interviewing for Journalists. London: Routledge

Crewe, B. .2003. Representing Men: cultural production and producers in the men’s magazine market. New York. Berg

Gough-Yates, A. 2003. Understanding Women’s Magazines: Publishing, Markets and Readerships, London: Routledge

Keeble, R. 2001. Ethics for Journalists: media skills, London: Routledge

Keeble, R. 2006. The Newspaper Handbook 4th edition, London: Routledge

Montgomery, M. 2007. An Introduction to Language and Society, 3rd edition, London. Routledge

Long, P. 2012. The History of NME: High Times and Low Lives at the World’s Most Famous Music Magazine. London: Anova Books Company Ltd.

Moorish, J. & Bradshaw, P. 2012. Magazine Editing, 3rd edition, London: Routledge

Navasky, V. & Cornog, E. 2012. The Art of Making Magazines: On being an editor and other views from the industry. New York. Columbia University Press

Pope, S. and Featherstone, S. 2006. Feature Writing: a practical introduction. London. Sage
McLoughlin, L. 2000. The Language of Magazines. London: Routledge.


	Module Code
	CMW3301

	Module Title
	Independent Project

	Level
	4

	Credit Points
	30


	Aims:
This module allows third-year students to explore their own interests in writing aimed for publication, production or performance, and to gain experience useful for employment in the media and related industries. The module aims:

To enable students to develop skills from previous learning (e.g. prose fiction, drama, journalism), or apply their skills to new areas (e.g., production of a video);

To produce work informed by a market knowledge which will demonstrate a student's skills to potential employers or commissioners of work. 

This module builds on all work undertaken during the degree. 

	Syllabus:
The independent project represents the culmination of the theoretical and practical learning and assessment the student has engaged in over the course of the degree. There are two aspects to the module:

(1) Industry report.

Students will either (a) undertake an external work placement in the literary, media or related industries, and write a report on the experience; or (b) produce a research report on an aspect of the literary, media or related industries.

(2) Creative work.
Students will work independently on a creative (which may include journalistic) project of their own devising, under the supervision of an appropriate member of staff (this may include group projects, such as creating and running an event, or the production of a magazine, video, etc.).
The project outline is proposed by the student(s) and approved by the module leader by the end of Term 1. During the first part of the module a series of lectures and workshops will help students to make their decision, and inform them of the academic expectations and assessment criteria connected to completing the project. In Term 2 a supervisor will be assigned to advise the student throughout the remainder of the module. 

	Learning Outcomes
Knowledge:

On successful completion of this module, students will be able to demonstrate: 

K1. In-depth knowledge of an aspect of the creative industries, either through experience and/or research, as demonstrated in a written report;

K2. In-depth knowledge of an individually chosen field appropriate for creative or professional work in a relevant industry, indicating confidence as an independent practitioner; 

K3. Critical understanding of methods and techniques appropriate to achieving the desired creative outcome.
Skills:

On successful completion of this module, students will be able to demonstrate: 

S4. Refined and analytical skills in research and presentation of research, demonstrated through the collection, collation and critical evaluation of research materials;
S5. Mature and self-directed critical awareness in engaging with the creative or productive process, apparent through application of skill and technique in appropriate field; 

S6. Informed and analytical ability to target work to a market.

	Learning teaching and assessment strategy:
The module is divided into two parts. 

(1) Industry report. (1000 words.) Students either (a) complete a work experience placement and write a report (to a set structure) on what they have learned, or (b) research and write a report on an aspect of the creative industries. (20%)K1, S4. A3, B2, B4, C1, C2, C3, C4, D1, D2, D3, 

(2) Creative Work. Students undertake an independent project with the support of an appropriate staff supervisor. This may build on work in previous modules, e.g. the writing of fiction or drama, or, with the supervisor’s agreement, explore areas the student has not previously covered on the degree, e.g. the production of a video. The work must aimed at a professional context, e.g. a student interested in journalism might produce a portfolio of journalistic pieces aimed at a market the student wishes to enter. The work will be accompanied by a critical commentary and annotated bibliography.K2, K3, S5, S6. A1, A2, A4, A5, B1, B3, B5, C2, D5, D5.

Creative element = 5000 words or equivalent (60%)

Critical commentary, not including bibliography = 1000 words (20%)

Lectures in the first term will discuss how the module works, the mechanics of the work placement, the research and market research requirements, and relevant aspects of the creative industries. In the second term students work individually on material of their own choice, consulting regularly with a supervisor chosen from programme staff. There will be opportunities for workshopping and peer feedback as the creative project develops. 

E-learning will complement the workshops, with Moodle being used to make handbooks and course materials available electronically; to create a bulletin board and blog where students can share and comment on each others' draft work and discuss reading and viewing; as well as permitting group feedback on formative and summative assessment and providing links to writers' blogs and websites, useful articles, etc.

Formative assessment: peer feedback in workshops; tutors’ written and tutorial feedback on selected assignments and drafts throughout the year. 
Summative assessment: 

Industry report (30%)

Creative work (50%)

Critical commentary on the creative work, with annotated bibliography (20%). 

Assessment Weighting
Coursework: 100% 

Learning Materials
Essential:

A handbook issued to students will specify the requirements of the industry report and give examples of appropriate work. Materials for the creative work will vary depending on the nature of each student's project. Materials will be discussed individually with each student by the supervising tutor.
Recommended:

The Writers' and Artists' Yearbook. London: A&C Black, published annually.

The Writer's Handbook. London: Macmillan, published annually. 

Julia Bell and Paul Magrs, eds., The Creative Writing Coursebook. London: Macmillan, 2001.

Ann Hoffmann, Research for Writers. London: A&C Black, 2003.

John Singleton, The Creative Writing Workbook. London: Palgrave, 2001.

N. S. R. Wallman, Research Methods: The Basics.  London: Routledge, 2011.

Total Notional Learning Hours
300 


	Module Code
	MED3030

	Module Title
	Contemporary Journalism

	Level
	4

	Credit Points
	30


	Aims
To develop an analysis of key aspects of critical, contemporary journalism;

To explore the dynamic potential of journalistic practice and the risks and challenges that journalists who produce critical work can face; 

To give students advanced conceptual and practical tools to enable them to develop and extend their work as critical and creative practitioners. 

	Syllabus
This module captures the ever-evolving, fast-pace nature of journalism – past, present and future. Students will develop a socially and cultural contextualised repertoire of skills and knowledge appropriate to journalism in the 21st century. The curriculum will explore the historical origin and current practical application of contemporary journalistic practices such as hyper-local news, investigative journalism and open-source journalism. It will also focus on the impact of advances such as mobile platforms and social media on the creation and delivery of journalism. Students will gain a practical and critical understanding of the varying characteristics and techniques that help define these distinctive fields. The module will encourage students to experiment creatively and to consider how contemporary and future trends can influence their own practice.  Through out the year, students will have access to Industry experts who will offer both creative and career related guidance. 

MED3030 Contemporary Journalism builds on the work that students undertake in their first and second years on modules MED1030 and 2030. 

	Learning Outcomes
Knowledge

On completion of this module, the successful student will have acquired knowledge and understanding of:

K1.  the qualities of effective journalism and how it both emerges out of and reflects on its times;

K2.  the constraints imposed on writers by the institutional contexts within which they work and in particular to give an account of the motivations which lead to ‘engaged’ communication; 

K3.  the awareness of the pragmatic possibilities of the stylistic traits of particular kinds of journalism.

Skills

On completion of this module, the successful student will have acquired developed the following skills:

S4.  plan effective journalistic work and source material appropriate for that work; 

S5.  produce material which works within and against institutional and professional constraints; 

S6.  evaluate the way that specific kinds of journalistic communication function in specific kinds of context. 

	Learning, Teaching and Assessment Strategy
Contemporary Journalism is taught largely through practical workshops and discussion-based seminars. Lectures will be used where relevant to provide introductions to specific topics, but the bulk of the course content will be delivered through discussion and debate and student presentations and crits where relevant. Workshops and practical exercises carried out with close supervision and ongoing feedback will enable students to develop their practical skills. 

Formative assessment will be set for interim deadlines and feedback provided, this work will form part of the preparation for and evidence of the development of the summative assessment. It will be handed in again, at the end of the module.

Summative Assessment:

· A piece of journalism representing one of the fields explored on the module. This must be delivered as a piece of written journalism, a web-page, video or a radio package.( 70%  of final mark)   K1, K2, K3, S4, S5. A3, A4, B4, C2, C3, D2.

2.    Reflective Blog of 2,000 words demonstrating the planning, research and creative process used to produce assignment (1). This must include an interview with a journalist working in that field. (30% of final mark)  K1, K3, S6. A1, B1, B2, D5.

Assessment Weighting

100% Coursework

Learning Materials (Indicative)

Essential Reading

Craig, D., 2010.  Excellence in Online Journalism: Exploring Current Practices in an Evolving Environment: Sage Publications

Bradshaw, P., and Rohumaa, L. 2011. The Online Journalism Handbook – Skills to Survive and Thrive the Digital Age. Essex: Longman

de Burgh, H., ed. 2008. Investigative Journalism. 2nd edition. London: Routledge

Suggested Reading

Allan, S., 2006. Online News: Journalism and the Internet. Berkshire: Open University Press

Burgess, J. and Green, J., 2012. YouTube. Cambridge: Polity Press

 Boynton, R., 2005. The New New Journalism. New York: Vintage.

Davies, N., 2009. Flat Earth News. New York: Vintage. 

Foot, P., 2000. Articles of Resistance. London: Bookmarks.

Gillmor, D., 2006. We the Media: Grassroots Journalism by the People for the People. Stanford: O’Reilly Media
Idle, N., and Nunns, A., eds. 2011. Tweets from Tahrir.  New York: OR Books.

Kingsnorth, P., 2004. One No, Many Yeses.  Cambridge: Free Press

Marx, K., 2007. Dispatches for the New York Tribune. London: Penguin.

Monbiot, G., 2001. The Captive State. London: Pan.

Moore, M., 2004. Stupid White Men. London: Penguin.

Pilger, J., ed. 2005. Tell Me No Lies. London: Vintage.

Said, E., 1996. Covering Islam. 2ndedition.London: Vintage

Thompson, H.S., 2005. Fear and Loathing on the Campaign Trail. London: Harper Collins.

Walker Rettberg, J., 2008. Blogging. Cambridge: Polity Press


	Module Code
	CMW2202

	Module Title
	Techniques of Fiction

	Level
	4

	Credit Points
	30


	Aims:

The module “Techniques of Fiction” aims:

To develop reading and writing skills through exploration of fictional forms and techniques;

To enable students, both by looking at examples of successful published work and creating their own work, to deepen their knowledge of literary techniques and develop their formal and stylistic skills;

To develop high-level workshopping skills (giving and receiving feedback) in order that students may better understand the impact of their work on others and what makes for good and bad critical commentary.

	Syllabus:
The module looks in depth at the skills of fiction-writing though (a) a series of exercises aiming further to develop skills in elements such as characterisation, description of action and environment, imagery, theme, dialogue in a prose-fiction context, interior monologue, structure and story formation; (b) the writing of a completed piece of short fiction. 

Students will be required to produce a report on their reading as well as a critical commentary on their own creative practice.

	Knowledge:

On successful completion of this module, students will be able to demonstrate:

K1. Advanced ability to generate and articulate critical and creative ideas about prose fiction; 

K2. Advanced ability to analyse and evaluate creative methods and techniques of prose fiction, and exercise judgement in critical discussion; 

K3. Practical understanding of the techniques of fictional writing.

Skills:

On successful completion of this module, students will be able to demonstrate: 

S4. Command of specialised skills appropriate to the writing of a complete work of prose fiction;

S5. Confidence in analysis and evaluation of published writers of prose fiction; 

S6. Confident presentation skills in presenting and pitching their own work.

	Learning, Teaching and Assessment Strategies

The workshop setting will allow for forms, writers, themes and ideas to be introduced in an interactive environment, encouraging student participation in the discussion and development of aesthetic ideas. Writing exercises will be set to encourage experimentation. Student writing will be workshopped to develop confidence in sharing work with others and ability to give and receive critical feedback at a high level. 

E-learning will complement the workshops, with Moodle being used to make handbooks and course materials available electronically; to create a bulletin board and blog where students can share and comment on each others' draft work and discuss their reading and writing, as well as permitting group feedback on formative and summative assessment and providing links to writers' blogs and websites, useful articles, etc. 

There will be regular reading and writing tasks which will be shared in class as part of our ongoing formative feedback process. In addition the tutor will provide written and tutorial feedback on selected assignments and drafts. Deadlines will be given in the module handbook. Arrangements for reassessment will be made within the module.  

Formative Assessment will be embedded in the delivery of teaching, with ample opportunities for feedback on student work in process both through workshopping and peer feedback as well as written tutor comments on drafts.

Summative Assessment for the module will be by a portfolio of work comprising of ALL of the following:

1. Reading report (20%) 1000 words. K2, S5. A1, A3, A4, C1, C4, D2, D5.

2. Creative work (50%) 3000 words. K3, S4. A4, B2, C4, D2, D5.

3. Critical commentary on creative work (30%) 1000 words. K1, K2, S6. A1, B2, C1, C4, D2, D5.

Assessment Weighting
Coursework: 100% 

Learning Materials (indicative) 

– Essential:

Anthology to be specified such as Lorin Stein and Sadie Stein, Object Lessons: The Paris Review Presents the Art of the Short Story. London: Heinemann, 2012.

– Recommended :

Andrew Cowan, The Art of Writing Fiction. London: Longman, 2011.

Samuel R. Delany, About Writing. Middletown, Connecticut: Wesleyan University Press, 2005.

Earnshaw, Steven, ed. The Handbook of Creative Writing. Edinburgh: Edinburgh University Press, 2007.

David Lodge, The Art of Fiction. London: Penguin, 2011.

Francine Prose, Reading Like a Writer. New York: Union, 2012.

Thomas, Scarlett. Monkeys with Typewriters: How to Write Fiction and Unlock the Secret Power of Stories. Edinburgh: Canongate, 2012.

Paris Review archive of interviews with writers: http://www.theparisreview.org/interviews
Writer’s Digest: http://www.writersdigest.com/
Total Notional Learning Hours
300 


	Module Code
	MDA2100 

	Module Title
	Screenwriting: The Short Film 

	Credit
	30 

	Module Leader
	James Martin Charlton


Aims
To expand knowledge of scriptwriting to encompass a practical understanding of the development and writing short films scripts; To explore analytically and critically particular narrative devices in the short form and their impact on the spectator; To further develop competence in the key elements of screenwriting – dialogue, characterisation, plotting, visual storytelling and to present screenplays; To facilitate student delivery of meticulously redrafted screenplays to an industry standard 

Learning Outcomes
Knowledge
On successful completion of this module, students will have acquired knowledge and understanding of:

K1.    the particular demands, constraints and potentials of the short film
        form; 
K2.    the significance of story structure, visual storytelling and
       characterisation in conveying meaning and affect; 
K3.    how screenplays are written on the page.


Skills
On successful completion of this module, students will have developed skills in: 

S4.    conceiving, researching and developing a short screen story;
S5.    writing and rewriting a short dramatic script, taking account of and 
       evaluating feedback, including peer group feedback and evaluating the 
       completed work critically and analytically;
S6.    the presentation of a screenplay to industry standards      
Syllabus
This module develops further knowledge and skills acquired in the first year: the theory, analysis and writing of dramatic narratives (MDA4600 Storytelling for the Screen). There are two main components:   

Part 1 Story development: 
Students will consider distinctive characteristics of the short film form exploring potential stories and narrative structures amenable to the short form. Emphasis will be placed upon the link between story structure and audience reception. Students will develop characters, subjects, and themes within the constraints of the short form. Other elements of narrative to be explored include: exposition, conflict, and the control of the flow of information provided by the narration to create mystery, anticipation, suspense and surprise.   

Part 2 Screenwriting: 
The practice of screenwriting – format, style, dialogue, action and narrational point-of-view – will be facilitated through workshops and peer/tutor feedback. Generating ideas for a short script and telling the story economically and visually will also be covered. Students will write and rewrite a 8-10 page original dramatic screenplay by the end of the module; this script to be written as the basis for further work in MDA5500 Producing and Directing and for a potential filming project in MDA6000 Dissertation Project. 

Learning, Teaching and Assessment Strategies
The delivery of the module includes lectures, seminars, online learning, technical and creative workshops, group and individual tutorials, and group critiques. Individual pitches of story ideas as well as the sharing of treatments, step outlines and drafts will feature as formative assignments.

 Assessment Scheme: A portfolio containing:                                      

Screenwriting (50%): 
The production of an 8-10 page script for a short dramatic film. 
Learning outcomes K1, K2, K3, S4, S6.  B4, B5, C2, C3, D2, D5.

Critical Essay* (50%): 1500 - 2000 word reflective critical analysis of this script, contextualising it within an understanding of the short film form and demonstrating an awareness of the process of development, writing and re-writing. Includes Annotated Bibliography. 
Learning outcomes K1, K2, K3, S5. A1, B2, D2, D5.

* This work will be included in the Personal Development Portfolio, together with selections from a live blog recording the work in progress.

Assessment Weighting
100% coursework 

Learning Materials
- Essential 

Cooper, Pat and Ken Dancyger. Writing the Short Film. 2nd ed. London: Focal Press, 2000.

Phillips, William H. Writing Short Scripts. 2nd ed. Syracuse, N.Y.: Syracuse UP, 1999.

- Further

Dancyger, Ken and Jeff Rush. Alternative Scriptwriting: Successfully Breaking the Rules. 4th ed. Oxford: Focal Press, 2007.

Hurbis-Cherrier, Mick. Voice & Vision: A Creative Approach to Narrative Film and DV Production. London: Focal Press, 2007.

Bordwell, David. Narration in the Fiction Film. Madison: Wisconsin UP, 1985.

Egri, Lajos. The Art Of Dramatic Writing: Its Basis in the Creative Interpretation of Human Motives. Rev. Ed. New York: Simon & Schuster, 1960

	Module Code
	MED2040

	Module Title
	Publishing Books and Magazines

	Level
	4

	Credit Points
	30

	Aims
To build on skills and knowledge developed in MED 1040 Publishing Technologies in Context and MED1001 Media Production.

To ground students in the key practical, theoretical and professional considerations of publishing both books and magazines.

To enable students to understand the core processes involved in taking both books and magazines from concept to consumption. 

To develop basic skills in editing, commissioning and producing content for a variety of different media formats; 

To encourage students to reflect on the process of media production and distribution.

	Syllabus
This module focuses on the practices of researching, planning, carrying out and evaluating print and online publishing projects. A critical understanding of these core publishing practices is central to the development of student knowledge and understanding of the book and magazine industries: areas which themselves are fundamental to contemporary media and cultural industries.

The module will combine practical work with critical and industry oriented literature to enable the students to both critically assess the publishing industry and become familiar with the patterns of work within it. The aim is to develop students as critically engaged publishing professionals.

This module is conceptually divided into two: the first on the key factors involved in producing a magazine; the second on the key factors involved in producing a book. Each half will look at critical and historical literature relating to the specific medium before using more industry focused material in practical group work. Delivery of the two parts may happen concurrently. 

	Learning Outcomes
Knowledge

On completion of this module the successful student will have acquired knowledge and understanding of:

K1. the historical development of book and magazine publishing in broader social, economic and political contexts; 

K2. the processes and work-flow involved in taking magazines and books from concept to launch;

K3. the challenges and opportunities in book and magazine publishing in the current economy with sensitivity to cultural, social and technological change.

Skills

On completion of this module the successful student will have developed skills in:

S4. planning a book or magazine launch;

S5. assessing the viability of a given project within a set of practical constraints;

S6.  the ability to reflect critically on the practice of book and magazine publishing; 

S7.  articulating the relationship between cultural works and production plans effectively in oral and written work.

	Learning, Teaching and Assessment Strategy
This module will be delivered via a combination of lectures, seminars, workshops and guided independent research.  The module handbook will provide precise weekly information on private study. Students will have weekly preparatory work including reading and short exercises.

The module is delivered in collaboration with Learning Resources and the Learning Development Unit, enabling students to engage effectively in self-supported study.

Formative Assessment will be embedded in the delivery of teaching, with ample opportunities for feedback on student work in process.

Assessment scheme:  

·  A group presentation of a proposed book or magazine project – 25% K2, K3, S4, S5, S7. C1, C4, D2, D5.
·  A 1500 word essay on an aspect of book or magazine history - 25% K1, K3, S6. A1, B1, B3, D5.

· Sample content for either a book or magazine plus a critical reflection on the processes involved including a detailed plan for launch, distribution and promotion– 50% K2, K3, S4, S4, S6, S7. A4, C1, C4, D2, D5.

Assessment Weighting

Coursework (no examination) 100%

Learning Materials (Indicative)

Core texts:

Guthrie, R. 2011. Publishing: Principles and Practice London: Sage

McKay, J. 2005. The Magazines Handbook. 2nd Edition. London: Routledge

Selections from:

Benwell, B. ed. 2003. Masculinity and Men’s Lifestyle Magazines, Oxford: Blackwell.

Briggs, A. and P. Cobley. 2002. The Media: an Introduction, 2nd edition, Longman

Crewe, B. 2003. Representing Men: Cultural Production and Producers in the Men’s Magazine Market. Oxford: Berg

Davis, A. 1995. Magazine Journalism Today Oxford: Focal Press

de Bellaigue E. 2004. British Book Publishing as a Business Since the 1960s : Selected Essays London : British Library

Finklestein, D. and McCleary, A. 2005. An Introduction to Book History. London: Routledge

Finklestein, D and McLeary, A. 2006. The Book History Reader 2nd Edition. London: Routledge.

Frost, C. 2003. Designing for Newspapers and Magazines. London: Routledge

Gauntlett, D. 2002. Media, Gender and Identity: An Introduction London: Routledge

Gough-Yates, A. 2003. Understanding Women’s Magazines: Publishing, Markets and Readerships. London: Routledge.

Hall, S. et al. 1980. Culture, Media, Language. London: Routledge

Hesmondhalgh, D. 2007. The Cultural Industries. 2nd edn. London: Sage.

Holmes, T. 2008. Mapping the Magazine London: Routledge

McLoughlin, L. 2000. The Language of Magazines (Intertext), London: Routledge.

Lupton, E. 2008. Indie publishing : How to design and produce your own book New York : Princeton Architectural Press

Morrish, J. 2003. Magazine Editing, 2nd edn. London: Routledge

Stokes J. 2002. How to Do Media and Cultural Studies London: Sage

Wernick, A. 1992. Promotional Culture: Advertising, Ideology and Symbolic Expression. TCS


	Module Code
	MED2053

	Module Title
	Global Journalism

	Level
	4

	Credit Points
	30


	Aims 
This modules aims:

To explore the role and function of journalism in different cultures.

To examine the processes of global journalism production, circulation and consumption.

To give students a thorough understanding of the dynamics of globalization by exploring the complexity and tensions between local forms of news production, global media and transnational globalization. 

To give students an appreciation of how technological advancements have reduced national boundaries and are playing a role in shifting the balance of power. 

	Learning outcomes 
Knowledge

On completion of this module, the successful student will have acquired knowledge and understanding of:

K1. The key debates on the role of news and journalism to the globalization of communications;

K2. The role of global media and new forms of journalism in the new forms of identity and processes of social change;

K3. Advanced analytical skills required for the final year of study.

Skills

On completion of this module, the successful student will have developed the following skills:

S4. Use of research methodologies appropriate for the study of the production and consumption of global journalism;

S5. To independently gather, evaluate and present materials using a variety of sources.



	Syllabus 

Students will consider the circulation of information on a global scale and will ask whether it contributes to the development of a global culture. Where does news come from? Is it the same all over the world? To what extend global media is shaped by western organizations? They will explore the role of the internet in reshaping the way journalism in produced and consumed, look at alternative news sites, citizen journalism, grassroots or community based journalism, diasporic media and blogging. Although the primary focus is broadcast news, the module will also explore a range of global journalistic content and forms of media production. 

	Learning, leaching and assessment strategy

This module is delivered by lectures, workshops, tutorials and independent study. However, your own journalistic practice, reading and independent research is essential if you are to get the most out of this course, and ultimately the degree as a whole. The module handbook will provide precise weekly information.

	Assessment weighting [200 characters]

Formative Assessment:

Students will deliver an in-class presentation based on their planning for the summative critical analysis essay on a global media outlet. Tutor feedback will be provided.

Students submit a draft for the summative analysis on the development of a transnational news story. Tutor feedback will be provided.

Summative Assessment:
Students will have to submit the following assessments:
· A 2,000 word critical analysis of a global media outlet, based on class presentation - 60% K2, K3, S5. A1, A2, A3, B3, C1, D1, D3, D4.

· A 2,000 word analysis of the development of a transnational news story over a set period of time  - 40%  K1, K2, K3, S4, S5. A2, A3, B1, D4.



	Seen examination
	……0…%

	Unseen examination
	………0 %

	Coursework (no examination)
	……100… %

	Timetabled examination required
	NO

	Length of exam
	N/A

	Learning materials

Essential:

.

Campbell, V. 2004. Information Age Journalism: Journalism in an International Context. London: Arnold

Featherstone, Mike, 1993, "Global and Local Futures" in Mapping The Futures; Local Cultures, Global Change edited by J. Bird, B. Curtis, T. Putnam, G. Robertson and L. Tickner. London/New York: Routledge.

Harcup, T. 2012. Alternative Journalism, Alternative Voices. London: Routledge

Hoffelholz, M. & Weaver, D. 2008. Global Journalism Research: theories, Methods, Findings, Future. Oxford: Blackwell.

Mohammadi, A. (Ed.) (1997) International Communication and Globalization. London: Sage.
van Ginneken, J. (1998) Understanding Global News: A Critical Introduction. London: Sage.

Recommended: 

De Beer, A. and Merrill, J. 2004. Global Journalism: Topical Issues and Media Systems. Boston; New York: Pearson Education.

Gerbaudo, P. 2012. Tweets and the Streets: Social Media and Alternative Press. London: Pluto Press
Lynch, M. 2006. Voices of the New Arab Public: Iraq, Al-Jazeera and Middle East Politics Today. Columbia University Press

Volkmer, I. (1999). News in the Global Sphere: A Study of CNN and its Impact on Global Communication. Luton: University of Luton Press.

Zelizer, B. and Allan, S. (2002) Journalism after September 11, London: Routledge.

Recommended Websites

http://www.indymedia.org.uk/
http://vomena.org/blog/
http://www.internews.org/
http://globalvoicesonline.org/
http://www.sourcewatch.org/index.php/List_of_citizen_journalism_websites


	Module run (NB. These should be set up 4 years in advance):
	

	Academic year
	Term
	Part of term
	Start date
	End date
	Max student numbers
	Campus/

mode e.g. DE

	2012-14
	Autumn
	
	Oct 2013
	April 2014
	      60
	
	Hendon
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

	Timetabling information
	

	(a) Please indicate which teaching activities will be offered in this module:
	

	LECTURE (LEC)
	YES/NO

	SEMINAR (SEM)
	YES/NO

	LABORATORY(LAB)
	YES/NO

	WORKSHOP (WRK)
	YES/NO

	(b) Timetabled
	YES/NO

	(c ) Student centrally allocated
	YES/NO


	Module Code
	CMW3302

	Module Title
	Writing Genres

	Level
	4

	Credit Points
	30


	Aims:
To provide students with a knowledge of the codes and traditions of different modes of “genre fiction” such as romance, historical, horror, crime, fantasy, science fiction, and support their writing in these modes. 

To critically consider a range of texts which may include art, radio, song lyrics, film and television. 

To enable students to critically discuss the context of these works within the market and traditions of the genres, exploring  the development of genre writing in the context of relevant social and cultural developments from the twentieth century onwards.

	Syllabus:
Students will examine plot, structure, critical attitude and mode of engagement across a range of texts focusing on the following core topics:

1. The market

2.  Critical reading of genre fiction

3. Research for genre fiction

4. Writing genre fiction

The theoretical understanding gained from analysing set texts will inform the creative practice. 

	Knowledge:

On completion of this module, the successful student will be able to demonstrate knowledge and understanding of:

K1. The plotting and rhetorical codes of a range of genres.

K2. The marketplaces available for genre texts.

K3. How genre codes effectively inform their own work.

Skills:

On completion of this module, the successful student will have developed the following skills:

S4. Proficiency in analysing set texts within the context of their genre

S5. Proficiency in sophisticated critical analysis of genre codes.  

S6. Proficiency in writing within the code of a range of genres.

S7. Proficiency in detailed research on genre and genre codes.

	Learning teaching and assessment strategy:
The delivery of the module will be a combination of lecture, seminar and workshop. Workshops will be conducted in part through the medium of OASIS. Students are expected to have email and internet access. Formative assessment will be embedded within the delivery.

The module is delivered in collaboration with Learning Resources and the Learning Development Unit, enabling students to engage effectively in self-supported study.

Assessment scheme: 

Formative portfolios with Summative selection within:

 Students must submit a total of two portfolios containing:

Term 1: Two assessments:

· One critical piece of 500 words and a creative piece of 1000 words, both in different genres taught in the first term.

(1500 words formative) K1, K3, S6, S7. A1, A4, A5, B2, B3, B4, C3, C4, D5.

Term 2: Two assessments:

One critical piece of 500 words and one creative piece of 1500, both in different genres taught in the second term. K1, K3, S6, S7. A1, A4, A5, B2, B3, B4, C3, C4, D5.

· One ten minute reflective presentation on how working within any of the genres has influenced your own creative work.

(2000 words formative and formative Presentation)

K1, K2, S4, S5, S6, S7. A4, D3, D5.
Assessment Weighting

Coursework (no examination) 100%

Learning Materials (Indicative)

Aber, Kate (2010) 12 Point Guide to Writing Romance, Aber Publishing

Attebery, B. (2004) Strategies of Fantasy, Indiana University Press, 

James, E.  and F. Mendlesohn (eds) (2003) The Cambridge Companion to Science Fiction, Cambridge University Press 

Mendlesohn, Farah (2008) Rhetorics of Fantasy, Wesleyan University Press  

O’Byrne, Michael (2009) The Crime Writer’s Guide to Police Practice and Procedure Robert Hale Ltd

Philips, Kendall R. (2005) Projected Fears: Horror films and American Culture, Praeger Publishers 

Radway, J. (1991) Reading the Romance, University of North Carolina Press  

Spring, Michelle (2012) The Arvon Book of Crime and Thriller Writing, Bloomsbury Academic

www.millsandboon.co.uk
http://www.writersworkshop.co.uk/crimefiction/
http://www.thefantasyforum.com/forum.php


	Module Code
	CMW3303

	Module Title
	Creative Non-fiction

	Level
	4

	Credit Points
	30


	Aims:
To develop reading and writing skills through exploration of key creative non-fiction forms (for example, autobiography, biography, travel writing and feature writing);

To enable students to mobilise narrative techniques for fact-based production;

To enable students, both by looking at examples of successful published work and creating their own work, to deepen their knowledge of literary techniques and improve their formal and stylistic skills;

To deepen workshop skills – giving and receiving feedback – in order that students may improve their editing skills and develop a better understanding of the impact of their work on others and how to develop it for the marketplace.

	Syllabus:
The module will be concerned with discussing and analysing representative examples of key creative non-fiction genres (for example, autobiography, biography, travel writing and feature writing). Students will begin to explore and analyse distinguishing features of each non-fiction genre.

The module will introduce successful published examples of different types of creative non-fiction and explore what differentiates them.

The content will comprise critical analysis of selected works, set exercises, and production (in a range of creative non-fiction genres) of the students’ own work, which will be workshopped.

In the module, students will examine the market for creative non-fiction prose.

	Knowledge:

On completion of this module the successful student will be able to demonstrate awareness of:

K1. A range of writers’ approaches to the different forms of creative non-fiction;

K2. Techniques that can be used to generate and articulate critical and creative ideas;

K3. How to analyse and evaluate creative methods and techniques and articulate opinions on methods and techniques in critical discussion;

K4. Market and contemporary publishing opportunities.

Skills:

On completion of this module the successful student will have developed the ability to:

S5. Write creative non-fiction in a variety of forms;

S6. Reflect critically on the creative non-fiction prose of others;

S7. Research and present material;

S8. Recognise and evaluate market opportunities.

	Learning teaching and assessment strategy:
The module will be delivered via a combination of seminars and workshops and will include set exercises.  The workshop setting will allow for forms, writers, themes and ideas to be introduced in an interactive environment, encouraging student participation in the discussion and development of ideas.  Student writing will be workshopped to increase confidence in sharing work with others and ability to give and receive feedback at a high level.

E-learning will complement the workshops, with Moodle being used to help make handbooks and course materials available electronically; the students will be provided with e-learning opportunities to share and comment on each other’s work and discuss reading.

The handbook will provide clear weekly guidance.

Formative Assessment will be embedded in the delivery of teaching, with ample opportunities for feedback on student work in process.

Assessment scheme: 

Summative:

Students must submit a total of two portfolios containing:

Term 1: Portfolio of creative work and commentaries representing and analyzing range of types of creative non-fiction encountered on the module. (40%) 2000 words.K1, K2, K3, S5, S6, S7. A1, A4, A5, B4, C3, C4, D3, D5.
Term 2:  Portfolio of work representing two distinctly different types of creative non-fiction encountered on the module, plus critical commentary featuring self-reflective commentary, and a report on the markets for which the creative works have been written that incorporates a critical assessment of the position each piece holds in those markets. (60%) 4000 words.K1, K2,K4, S6, S7, S8. A1, A4, A5, B2, C3, C4, D3, D5.
Assessment Weighting

Coursework (no examination) 100%

Learning Materials (Indicative)

General:

Bacon, Francis, ‘Essays’ (Geoffrey Cumberlege/Oxford University Press, 1947);

Bell, J and Magrs, P (eds) ‘The Creative Writing Coursebook’ (Macmillan, 2001);

Engkent, Garry and Lucia, ‘Fiction/Non-Fiction: A Reader and Rhetoric’ (Nelson, 2001);

Lewis, C.S., ‘The Four Loves’ (Collins, 1966);

Montaigne, Michel de, 'Essays' (tr JM Cohen; Penguin Books, 1984)

Gutkind, Lee, 'You Can't Make This Stuff Up: The Complete Guide to Writing Creative Nonfiction--from Memoir to Literary Journalism and Everything in Between' (Da Capo Lifelong Books, 2012)

Miller, Brenda and Paola, Suzanne, 'Tell it Slant: Creating, Refining and Publishing Creative Non-fiction' (McGraw Hill, 2012)

Travel:

Behn, Aphra, ‘Oroonoko: or, the Royal Slave’ (ed. Joanna Lipking; WW Norton, 1997)

Bird, Isabella, ‘Unbeaten Tracks in Japan: An Account of Travels in the Interior Including Visits to the Aborigines of Yezo and the Shrine of Nikko’ (Forgotten Books, 2008)

Bryson, Bill, 'Notes from a Big Country' (Doubleday Canada Ltd, 1998)
Chatwin, Bruce, ‘The Songlines’ (Vintage, 1998);
Coverley, Merlin, 'Psychogeography' (Pocket Essential, 2006);

Barnes, Djuna, ‘New York’ (Virago, 1990);

Newby, Eric, ‘The Last Grain Race’ (Picador, 1990)

Autobiography and biography:

Evans, Mary, Missing Persons, 'The Impossibility of auto/biography' (London, Routledge.1999);

Goldsmith, Barbara, 'Other Powers: The Age of Suffrage, Spiritualism, and the Scandalous Victoria Woodhull' (Granta Books, 1998);

Holroyd, Michael, 'Works on Paper: the craft of biography and autobiography' (London, Little Brown and Co. 2002);

Hurston, Zora Neale, 'Dust Tracks on the Road: an Autobiography' (Library of America, 1995);

Kerouac, Jack, 'On the Road' (André Deutsch, 1958);

Morrison, Blake, 'And When Did You Last See Your Father?' (London. Granta.1993);

Roberts, Michéle, 'Paper Houses: A Memoir of the 70s and Beyond' (Virago, 2007);

Roorbach, Bill, 'Writing Life Stories', (Cincinnati, Story Tree, 1998);

Slater, Nigel, 'Toast: The Story of a Boy's Hunger'  (Harper Perennial, 2004)


	Module Code
	MED3040

	Module Title
	Publishing Cultures

	Level
	4

	Credit Points
	30


	Aims
To build on skills and knowledge developed in MED 1040 Publishing Technologies in Context and MED2040 Book and Magazine Publishing;

To provide space for the students to demonstrate their ability to look at specific areas of publishing in detail;

To enable students to engage with the specific considerations involved in looking in depth at distinct areas of the publishing industry; 

To develop critical understanding of specific modes of publishing in relation to the industry as a whole; 

To encourage students to pursue their own academic and personal interests in a field in which they have emerging expertise.

	Syllabus
This module focuses on specialist bodies of knowledge and critical discussion as applied to two taught areas of publishing and a third of the student’s choice. As a level 6 module it encourages students to work with highly specialised academic materials on two niche areas of publishing and then to engage with a third of their choosing.

The module will run in three blocks. The first two will be specialist areas chosen by relevance and available expertise by the lecturing staff. These will take students through the core reading around each area of publishing with additional encouragement for students to conduct their own research using the latest materials. The third block will be guided independent study leading to a more detailed exploration of the students chosen publishing “culture”.

In every block, students will be encouraged to look at distinct publishing areas in relation to wider socio-cultural and economic issues. They will also consider national, global and sub-cultural contexts for different publishing practices and norms.

	Learning Outcomes
Knowledge

On completion of this module the successful student will have acquired knowledge and understanding of:

(K1) 
the specific historical, economic and social significance of three distinct publishing cultures; 

(K2)   the relationship of different publishing cultures to the publishing industry as a whole; 

(K3) 
wider social and cultural impacts of specific publishing practices;

(K4)  how to conduct independent research in a clearly defined area of the media, following the student's academic interests.

Skills

On completion of this module the successful student will have developed skills in:

(S5) the capacity to rapidly come to terms with the intricacies of a narrow body of knowledge; 

(S6)  working to tight deadlines to deliver sophisticated critical responses to specific bodies of knowledge;

(S7) the ability to reflect critically on a range of different publishing practices; 

(S8) expressing connections between niche cultural areas and wider socio-cultural concerns.


	Module Code
	MED3052

	Module Title
	Media Events and News Cultures

	Level
	4

	Credit Points
	30


	Aims
To develop a critical appreciation of the importance of information gathering and dissemination practices in contemporary society

To develop detailed understanding of the extent and nature of processes and practices of media manipulation and the role of such manipulation in shaping public debate

To develop understanding of information production as an organisational practice

	Syllabus
The module focuses on the shifting nature of information production in the multi-platform world of contemporary media, and it opens up questions about the implications of these changes for how we understand the world and our place within it.  

The syllabus explores:

· Research into media events, the growth of spin, the history of propaganda and the blurring of reality and fiction,

· The practical, organisational dimensions of different kinds of news and information production 

· Ethical and political debates about the role of news and information in the formation of citizenship

The module will develop its exploration of these issues through the analysis and discussion of case studies drawn from the history of the media in the post World War II era.

	Learning Outcomes

Knowledge

 On completion of this module the successful student will have acquired knowledge and understanding of:

K1. what news is, why it matters and how and why it is changing;

K2. ways in which accounts of the media as providing “information” about the world are problematic;

K3. practical, ethical, and political challenges of organizing and producing news.

Skills

On completion of this module the successful student will have developed skills in:

S4. carrying out academically informed analysis of contemporary media productions;
S5. planning, organize and produce news material appropriate to specific platforms;
S6. researching issues using a range of sources and evaluate those sources appropriately.

	Learning, Teaching and Assessment Strategy
Media Events and News Cultures is taught using a mixture of lecture and seminar, workshop and practical exercises. Key issues and debates will be introduced through lectures and explored in seminar discussions. Workshops and practical exercises using the extensive media production facilities available to them will give students the opportunity to develop their practical skills in producing news. Students will be required more generally to contribute to a weekly analysis of local, national and global information.

There will be three forms of assessment on the module:

1. A 2,000 word documentation and analysis of a media event (where 'documentation' refers to appropriate visual and/or audio material to provide supporting evidence for the analysis)   K2, S4, S6. B3, C2, C4, D4, D5.

(60%)

2. The production of material for a group project to produce a news material in a format appropriate for a specific media form, with a reflective and critical analysis of the processes involved.  K1, K3, S5. A1, A2, B2, C2, C4, D3, D4, D5.

(40%)

Assessment Weighting

100% Coursework

Learning Materials (Indicative)

Bednarek‬, M and Caple, H. 2012. News Discourse. London. Bloomsbury

Boorstin, D. 1992. The Image: A Guide to Pseudo-Events in America‬. Vintage Books

Carter, C. et al 2002. News, Gender, Power. London. Routledge.

Cohen, S. 2011. Folk Devils and Moral Panics. London. Routledge.

Couldry, N.2010.  Media Events in a Global Age. London. Routledge.

Dayan, D and Katz, E. 1994. Media Events: The Live Broadcasting of History. First Harvard University Press.

Ewen, S. 1996. Pr!: A Social History Of Spin. New York. Basic Books

Fiske, J. 1996. Media Matters: Race and Gender in U.S. Politics. University of Minnesota.

Gans, H. 2004. Deciding What's News. Northwestern University Press.

Hall, S. et al 1978. Policing the Crisis. Palgrave McMillan.

Kellner, D. 2005. Media Spectacle and the Crisis of Democracy. Paradigm Publishers.

Liebes, T., James Curran and Elihu Katz Media, Ritual, and Identity

Shual, N. 2006. A Violent World: TV news Images of Middle Eastern Terror and War. Oxford : Littlefield Publishers Inc.

Thussu, D.K. 2007. News As Entertainment: The Rise of Global Infotainment, London: SAGE

Ward, M.2002. Journalism Online, Oxford: Focal Press, 2002

Wark, M. 1994Virtual Geography: Living With Global Media Events. John Wiley & Sons
Xigen, L. 2006. Internet Newspapers; The Making of A Mainstream Medium. Lawrence Erlbaum Associates
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