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1. Programme title BA International Management 

2. Awarding institution  Middlesex University 

3. Teaching institution  Middlesex University 

4. Details of accreditation by 
professional/statutory/regulatory body  

N/A 

5. Final qualification  BA (Honours) 

6. Year of validation 
     Year of amendment 

 

7. Language of study English 

8. Mode of study Full-time/ Part Time/ Distance Learning/ 
TKSW 

 

9. Criteria for admission to the programme 

For year one admission, Middlesex University general entry requirements apply, 
including GCSE’s (grade A to C) in mathematics and English language.  Applicants 
whose first language is not English are required to achieve 6.0 in IELTS overall (with a 
minimum of 5.5 in each component) or an equivalent qualification recognised by 
Middlesex University. 
The equivalence of qualifications from outside UK will be determined according to 
NARIC guidelines. 
The normal offer is 240 points. 
Applications are also welcomed from mature students with some relevant work 
experience.  Pre-accreditation may be given depending on the nature of work 
experience. 
Students with disabilities are welcome to apply and will be able to participate fully in the 
programme. 
Applicants with a relevant HND, Foundation degree or equivalent may apply for direct 
entry into level 5 or 6 depending on grades.  Students will be given pre-accreditation for 
prior qualifications and advice on programme planning before entry. 
 

 

BA International Tourism Management 



10. Aims of the programme 
The programme aims to: 

• Develop an understanding of the academic and applied aspects of international 
tourism. 

• Understand the products and structure of the tourist industry and its contemporary 
business environment including the operation of the tourist market, current global 
tourism trends, issues and policies. 

• Develop an understanding of the characteristics of tourists, including tourist 
demand, demand trends and tourist behaviour. 

• Examine and critically evaluate the various impacts of tourism upon economies, 
communities and the environment and how these impacts can be managed in 
sustainable manners. 

• Relate theories and concepts from various disciplines including social sciences, 
marketing, HRM and business studies to the study of tourism. 

• Develop student’s intellectual capabilities of analysis and interpretation, critical 
evaluation, selection and synthesis, reasoned argument and research and problem 
solving, thereby becoming an autonomous learner. 

• Develop students’ ability to collect, analyse and interpret information on key issues 
in International Tourism and to use this to construct reasoned, evidenced 
argument. 

• Produce graduates who have a range of generic and transferable attributes 
enabling them to communicate effectively, work individually and in teams to 
guidelines (both defined and self-defined), be innovative and adaptable to change, 
manage and reflect on their own learning and who can contribute and respond 
effectively to the demands of their chosen profession.  

 

 

 

11. Programme outcomes 

A. Knowledge and understanding 

On completion of this programme the 
successful student will have knowledge 
and understanding of : 

1. a range of varying theories and 
concepts used in tourism studies 

2. the contribution of various 
disciplines (Social Sciences, 
Marketing, Business Studies and 
Human Resource Management) in 
explaining the nature and 
development of tourism 

3. the domestic and international 
dimensions of tourism and the 
tourism industry, and the dynamics 

Teaching/learning methods 

Students gain knowledge and 
understanding through a programme of 
lectures, seminars, workshops and 
fieldwork in core and optional modules at 
levels 4, 5 and 6, and through independent 
study. 

 
Assessment Methods 
Students’ knowledge and understanding is 
assessed by a variety of assessment 
methods.  



of global change 
4. the patterns and characteristics of 

tourist behaviour 
5. the wider moral and ethical issues 

involved in tourism 
6. the ways in which tourism impacts 

upon modern society in social, 
economic, cultural and 
environmental terms and an 
awareness of the management 
alternatives for alleviating any 
negative impacts 

7. the role of public and private 
sectors and how they relate to 
tourism provision and policy 

 

 

Formal examinations and a range of 
coursework submissions (written, oral, 
individual and group based) allow students 
to demonstrate their understanding of 
theory and practice and their ability to 
sustain a coherent and reasoned 
argument. 

B. Cognitive (thinking) skills 

On completion of this programme the 
successful student will be able to: 

1. assess the merits of contrasting 
theories, explanations, paradigms and 
policies 

2. judge critically and evaluate evidence 
3. critically interpret data and text 
4. develop a sustained and reasoned 

argument 
5. research, select, abstract and 

synthesise evidence 
 

Teaching/learning methods 

Students learn cognitive skills through the 
programme of lectures, seminars, tutorials, 
workshops, field trips, directed reading, 
coursework and through using case 
studies, together with the student’s own 
independent study.  Each core module 
examines key issues and demonstrates 
how theory and concepts can be applied to 
the real world. 

The seminars and group activities are 
particularly important in developing critical 
thinking skills as these involve extensive 
opportunities for the exchange of views 
and ideas in interactive sessions.  Q and A 
sessions in lectures will also contribute to 
the development of these skills. 

Assessment Method 
Students’ cognitive skills are assessed by 
coursework and written examinations.  
Coursework enables students to 
demonstrate their ability to assemble a 
diverse range of material, show awareness 
of differing approaches and to make 
evaluative judgements.  Written 
examinations allow the student to 
demonstrate their understanding of a 
range of concepts and issues within a 



constrained time period.  Other coursework 
methods, e.g. fieldwork reports, assess the 
student’s ability to assemble a range of 
material and apply it to the resolution of a 
particular problem. 
Students are given formative and 
summative feedback on their coursework, 
seminar presentations and exams to 
enable them to further progress their skills. 

 

 

C. Practical skills 

On completion of the programme the 
successful student will be able to: 

1. plan, design and execute a piece of 
independent work 

2. employ a variety of survey and 
interpretative methods for the 
collection, analysis and 
understanding of data on tourism 
industry, products and tourist 
behavior  

3. demonstrate fieldwork skills 
(including a due regard for safety 
and ethical issues) 

4. use a range of visual methods and 
graphical techniques in analysing 
and explaining a range of data 

5. Use presentation skills in devising 
and creating illustrative material. 

6. prepare and use detailed case 
studies in a variety of contexts 

 

Teaching/learning methods 

Students learn practical skills 
through a range of learning 
opportunities, including fieldwork, 
workshops and seminars.  Students 
undertaking fieldwork are made 
fully aware of safety issues and are 
required to fill in Health and Safety 
Forms on each occasion.  Those 
working overseas or independently 
are required to assess risks and 
take appropriate precautions.  
Group work on field trips builds 
team skills.  Supervision on field 
trips and placements ensure that 
students are enabled to maximise 
learning opportunities 

 

Assessment Method 
Students’ practical skills are 
assessed by a range of 
coursework, including field reports, 
presentations (both individual and 
group) and workshop reports.  They 
are also expected to demonstrate 
their understanding and 
competence in a range of skills in 
the final year project. 

 

 



D. Graduate skills 

On completion of this programme the 
successful student will be able to: 

1. Clarify career objectives & develop 
plans to achieve them 

2. Learn flexibly and effectively from 
diverse opportunities  

3. Communicate persuasively using a 
range of media 

4. Contribute positively to team 
performance 

5. Use ICT to improve personal 
productivity 

6. Collect, analyse and critically 
interpret numerical data 

 

Teaching/learning methods 

Students acquire graduate skills through 
lectures, seminars and workshops and 
through the preparation of assignments, 
networking, informal exchange and 
interaction.  Many of these skills are 
introduced at level 5 through the 
programme of study designed for the 
student.  Skills are integrated into the 
curriculum of the core TOU modules 
allowing development and enhancement of 
the skills throughout the 3/4 years of study.  
Further supporting activities are also 
provided by careers service.  In the final 
year students have the opportunity to 
further develop these skills via the 
internship or placement module and the 
independent tourism project.  

 
Assessment method 
Students’ graduate skills are assessed by 
a variety of methods.  All modules seek to 
develop written communication skills and 
many also allow students to demonstrate 
oral presentation skills or group work skills.  
Graduate skills are also demonstrated and 
assessed through the project and work 
experience modules.  The project is an 
independent piece of work in which 
students can demonstrate their 
autonomous learning abilities most fully. 

 

 

 

12. Programme structure (levels, modules, credits and progression requirements) 

12. 1 Overall structure of the programme 

This programme can be studied full time over three years (with the option of a fourth 
year to undertake a placement year) or part-time over four/five year.  We also offer 60 
credit placement modules taking over the summer at level 5 and 6.  Full-time students 
will normally take four 30 credit modules each year.  Most modules have three/four 
hours a week contact and several tourism modules also have a field work component 



which will normally involve travel to a local tourism destination, though occasionally it 
can involve travel further afield and can involve overnight stays.  All modules have 
formative assessment or activities and summative assessment takes the form of 
coursework, presentation or an examination.  Most modules have a mix of assessment 
types.  All students are given feedback on formative assessment before the summative 
assessment is completed.  Feedback is also given on summative assessment. 

 

During the first year of study all the modules are at Level four.  Students will take 
THREE Tourism modules (Global Tourism Dynamics, Tourism and Society and The 
Economic Geography of Tourism).  These modules provide a broad introduction of 
Tourism, exploring key academic debates, current trends, the Business environment, 
which will encourage students to develop a critical perspective on the tourism Industry.  
These modules also develop students’ basic learning and academic skills and begin to 
develop the field work skills that provide the basis for future modules.  This skills work is 
supported by the Economic Geography module which will develop the students’ 
numeracy skills as well as developing knowledge of core economic concepts.  All 
students will have developed basic IT competency by the end of their first year.  
Students will also study Marketing Theory and Practice.  This is important as the basis 
for understanding many contemporary issues in Global Tourism and in addition provides 
background 

for the level three core module- Hospitality and Tourism Marketing. 

 

Students in the second year will have three compulsory modules and one optional 
choice.  All students will take the core modules International Tourism Management, 
Researching People and Places and The Tourist.  These modules will develop in-depth 
knowledge of core conceptual and theoretical material and also develop student’s skills 
particularly in field work, group work, oral and writing skills and ability to use material 
effectively to develop a reasoned argument.  The core modules also develop the 
student’s research skills – necessary preparation for the final year independent study 
module.  The content of the modules is in line with the subject benchmarks at this level.  
Optional modules are limited in range and provide students with the option of studying 
another subject including Management, Marketing, HRM or taking a reflective work 
based module.  Students could consider taking an exchange year during the second 
year by replacing what you would normally study in our partner universities. 

 

After successfully completing the second year of study the students may choose to take 
a placement year or a study abroad year.  In the final year critical emphasis is placed on 
developing and applying greater independent learning skills and on the development of 
well-substantiated critical argument.  There are two compulsory modules all students will 
take- Tourism Policy and Planning and Hospitality and Tourism Marketing.  Tourism 
Policy and Planning draws together many of the issues introduced earlier in the 
programme and focuses on analysing the policy implications of and planning responses 
to the contemporary issues facing the global Tourism industry and Hospitality and 



Tourism Marketing addresses the nature of marketing in hospitality and tourism with 
emphasis on examining strategic planning, e-marketing and critical issues in hospitality 
and tourism marketing.  Option modules (two) are drawn mainly from Tourism and 
Hospitality specialisms such as Event Management, Cultural and Heritage tourism, 
Managing Sustainable Tourism and Strategic Hospitality Management but also include a 
number of relevant options from HRM, Marketing and Business Studies. 

 
 

12.2 Levels and modules 

Level 4 (1) 

COMPULSORY OPTIONALP

  PROGRESSION 
REQUIREMENTS 

Students must take all of 
the following: 

TOU1010 Global Tourism 
Dynamics 
TOU1011 Tourism and 
Society 
TOU1003 The Economic 
Geography of Tourism 
MKT1123 Marketing 
Theory and Practice 

 

 

 

Successful completion of 
all compulsory modules. 

Students must pass 90 
credits to progress to level 
5 

 

 

Level 5 (2) 

COMPULSORY OPTIONALP

  PROGRESSION 
REQUIREMENTS 



Students must take all of 
the following: 

TOU2001 International 
Tourism Management 

TOU2111 Researching 
People and Places 

TOU2012 The Tourist  
 

Students must also choose 
one from the following: 

HRM2011 HRM in a global 
context 
MGT2110 Operations 
Management 
MKT2236 Brand 
Management 
MGT2545 Business 
Environment Analysis 
MKT2242 Consumer 
Behaviour 
MBS2013 Learning from 
part-time work 

 

 

Students must pass 180 
credits to progress to level 
6 

 

Level 6 (3) 

COMPULSORY OPTIONALP

  PROGRESSION 
REQUIREMENTS 



Students must take all of 
the following: 

TOU3002 Tourism Policy 
and Planning 

TOU3330 Hospitality and 
Tourism Marketing 

Students must also choose 
at least two from the 
following: 

TOU3925 Event 
Management 

TOU3922 Cultural and 
Heritage Tourism 

TOU3912 Managing 
Sustainable Tourism 

TOU3195 Strategic 
Hospitality Management 

TOU3991 Tourism project 

MKT3130 International 
Marketing 

MBS3012 Consulting to 
Organisations 

MBS3001 Internship 

MGT3550 Global Supply 
Chain Management 

 

 

 

 

12.3 Non-compensatable modules (note statement in 12.2 regarding FHEQ levels) 

Module level Module code 

NONE  

13. Curriculum map  

See attached. 
 

14. Information about assessment regulations 
Middlesex University and Business School Assessment Regulations apply to this 
programme, without exception. 

 

 
 

15. Placement opportunities, requirements and support (if applicable) 
A 12 month placement is offered at the end of year 2.  The Careers and Employability 



service will provide support and advice in the search for an appropriate employer and 
provides students with appropriate Placement.  It also provides students with appropriate 
guidance and support in preparation for during and after placement.  The placement 
forms the basis for an assessed report based on the organisation.  At the start of the 
placement students are allocated an individual supervisor who provides support and 
advice for the duration of the project.  We also offer 60 credit placement modules taken 
over the summer at level 5 and 6. 

 
 

16. Future careers (if applicable) 
The private sector offers a range of management and technical positions in all the 
industries connected to tourism, from accommodation to aviation, tour operators, retail, 
entertainment and of course the attractions themselves.  There is a vast range of 
attractions from theme parks to stately homes, heritage centres, conference centres, 
theatres and shopping malls, which offer generalist management jobs as well as specific 
tasks such as event and festival management, purchasing managers, marketing and 
communication, business development officers.  
The public sector offers a wide variety of employment in tourist boards, museums, local 
authority tourism departments and central government.  This could include strategic 
development, place marketing, town centre management, planning and regeneration.  
Many tourism attractions are run by the voluntary sector as non-profit organisations, 
including such organisations as the Youth Hostel Association, the National Trust, 
heritage railways and many museums.  There are also jobs working for NGOs that 
undertake community-based projects throughout the world or that undertake research 
and political lobbying on contemporary issues in tourism such as climate change and 
sustainability.   
Many graduates also decide to take a postgraduate qualification, specialising in a 
particular aspect of tourism or business.  That could include human resource 
management, marketing, teaching, MBA, town planning, law, conservation, sustainable 
development and computing among others. 
 
 

17. Particular support for learning (if applicable) 

• English Language Support 
• Learning Resources 
• Programme Handbook and Module Handbooks 
• Induction and orientation programme 
• Access to student counsellors 
• Student e-mail and internet access 

 

•  
 

18. JACS code (or other relevant coding 
system) 

N800 



19. Relevant QAA subject benchmark 
group(s) 

Hospitality, leisure, sport and tourism 

 
 

20. Reference points 

• QAA Guidelines for programme specifications 
• QAA Qualifications Framework 
• Middlesex University Regulations 
• Middlesex University Learning Framework – Programme Design Guidance, 2012 

 

 

21. Other information 

• Student achievement 
• Buoyant enrolment 
• Student feedback evaluation forms 
• External examiners reports 
• Student employability 

Methods for evaluating and improving the quality and standards of learning are: 

• External Examiner reports 
• Annual Monitoring reports 
• Board of Study 
• Student focus group 
• Module evaluation and report 
• Peer teaching observations 
• Student evaluation (e.g., NSS survey) 
• Validation and review panels 

 

See Middlesex University’s Learning and Quality Enhancement Handbook for further 
information 

 

Please note programme specifications provide a concise summary of the main features 
of the programme and the learning outcomes that a typical student might reasonably be 
expected to achieve if s/he takes full advantage of the learning opportunities that are 
provided.  More detailed information about the programme can be found in the 
programme handbook and the University Regulations 

 
 
 



 

Please note programme specifications provide a concise summary of the main features of the programme and 
the learning outcomes that a typical student might reasonably be expected to achieve if s/he takes full advantage 
of the learning opportunities that are provided.  More detailed information about the programme can be found in 
the rest of your programme handbook and the university regulations. 



Curriculum map for BA International Tourism Management 

This section shows the highest level at which programme outcomes are to be achieved by all graduates, 
and maps programme learning outcomes against the modules in which they are assessed. 

 

Programme learning outcomes 
 

Knowledge and understanding Cognitive skills 

A1 Range of theories and concepts used in tourism 
studies B1 Evaluation of contrasting theories and policies 

A2 Contribution of different disciplines to Tourism B2 Ability to judge critically and evaluate evidence 

A3 Domestic and international dimensions and trends 
of tourism B3 Critically interpret data 

A4 Patterns/characteristics of tourist behaviour B4 Develop sustained and reasoned arguments 

A5 Moral and ethical issues in context of tourism B5 Abstract and synthesise evidence 

A6 Tourism impacts and management solutions   



A7 Role of public and private sector   

 

 

  

 



 

Practical skills Graduate skills 

C1 Plan, design and execute a piece of independent 
research D1 Communicate effectively and have good presentation 

skills 

C2 Employ a range of survey and interpretative skills D2 Use a range of analytical IT skills 

C3 Demonstrate ability in a range of fieldwork skills D3 Effective use of numeracy skills 

C4 Use visual methods and graphical skills in 
analysing data D4 Work effectively in a team 

C5 Use a range of illustrative skills D5 Demonstrate problem solving skills 

C6 Prepare and use case studies D6 Use initiative to plan their own work 

  D7 Organise and work to a timetable 

 

 

Programme outcomes 

A1 A2 A3 A4 A5 A6 A7 B1 B2 B3 B4 B5 C1 C2 C3 C4 C5 C6 D1 D2 D3 D4 D5 D6 D7 

 



Highest level achieved by all graduates 

6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 

 

 

 

 

Curriculum map for BA International Tourism Management 
 

Module Title Module 
Code 

Programme outcomes 

A1 A2 A3 A4 A5 A6 A7 B1 B2 B3 B4 B5 C1 C2 
C3 

C4 C5 C6 D1 D2 D3 D4 D5 D6 D7 

HRM in a Global 
Context HRM2011                          

Learning from 
Part-Time Work MBS2013                          

Internship MBS3001                          

 



Consulting in 
Organisation MBS3012                          

Operations 
Management MGT2110                          

Business 
Environment 
Analysis MGT2545                          

Global Supply 
Chain 
Management MGT3550                          

Marketing Theory 
and Practice MKT1123                          

Brand 
Management MKT2236                          

Consumer 
Behaviour MKT2242                          

International 
Marketing MKT3130                          

The Economic 
Geography of 
Tourism TOU1003                          

 



Global Tourism 
Dynamics TOU1010                          

Tourism and 
Society TOU1011                          

International 
Tourism 
Management TOU2001                          

The Tourist TOU2012                          

Researching 
People and Places TOU2111                          

Tourism Policy and 
Planning TOU3002                          

Strategic 
Hospitality 
Management TOU3195                          

Hospitality and 
Tourism Marketing TOU3330                          

Managing 
Sustainable 
Tourism TOU3912                          

 



 

 

 

Cultural and 
Heritage Tourism TOU3922                          

Event 
Management TOU3925                          

Tourism Project TOU3991                          
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